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Notes for Guidance

Teachers

Candidates are allowed to take their own notes into the examination room. You may support and guide
them but the research they take into the examination room must be their own work.

" The notes they take into the examination room must not contain comments or marking by the teacher.

Unit 4 is an examination paper in two tiers that will assess sections 5.3, 5.4 and 5.5 of the
specification.

Candidates must also be fully conversant with the knowledge outlined in Unit 1: Core knowledge
underpinning the use of ICT.

It is unlikely that candidates who have not carried out the practical work associated with Unit 2
and Unit 3 will have gained sufficient insight into the application of ICT systems to successfully
attempt this assessment.

Candidates may be given the pre-release material at any point, but it must be given to them at
least four weeks before the test.

Candidates can be given support and advice in the interpretation of the materials and the use of
ICT in the context identified.

Candidates do not have to be directly supervised while they are researching or producing work in
response to the pre-release materials.

Flow chart stencils should be available to candidates for use during the examination.

Teachers should check that materials taken into the examination are appropriate and comply with
the ‘Regulations for the Conduct of Examinations’.

NOTE: Where test questions relate to the pre-release research activities, candidates will only be
awarded marks when they answer the question asked.
Materials taken into the examination must not be attached to or submitted with the answer booklet.

Candidates

You may take your own notes into the examination room. This will normally consist of four A4 sheets.
Remember you should not just quote from your notes. Your notes are there to help and guide you.
Marks will be awarded for correctly answering the questions set.

The research sheet is provided to help you to structure your notes. The examination papers do not
have specific questions on all the content outlined in the research sheet, however following the
research sheet will help you to revise the correct areas covered by the examination papers.

*  You may take a flow chart stencil into the examination room .
* Textbooks are not allowed in the examination room.



Research Material

Cambridge Retail is a company formed in 1995 which initially sold goods only over the Internet. Keen
to expand into traditional retail, they have just built a small, out of town shopping centre called +4
Retail.

Cambridge Retail head office is in Rodgers Road, Middletown. Their email address is
. sales@cambridge.com. They are a dynamic company who target younger buyers. A map showing the
location of the new centre is shown below.
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* a small supermarket called ‘Low-Price’ selling a range of fresh, frozen and tinned food
products from around the world

e atravel agent called ‘Sun Finders’ specialising in beach holiday resorts

* a fashion shop called ‘Spanish Connection’ selling a range of women’s and men’s clothes
designed and made in Spain.

You should investigate:

how ICT is used in modern retailing

how ICT is used to communicate with manufacturers and suppliers

how ICT is used to communicate with customers

the differences and similarities between ‘virtual’ shops on the Internet and retail shops in
shopping centres

differences between small and large retail outlets in how ICT is used

+  software licence agreements (one example is included overleaf)

information required from and provided to customers when using traditional or electronic
shopping methods

data capture and collection methods

legal requirements relating to data use

date security measures and maintenance

social implications of how ICT is used in retail

use of monitoring and control systems in retail

systems flowcharts

web page design.

End of Research Material
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IMPORTANT - READ CAREFULLY BEFORE
USING THIS PRODUCT

License Agreement and Limited Warranty

By using the software (‘Program’) included with this Agreement you accept the terms of this license. If
you do not agree to the terms of this Agreement, and you are also the original purchaser of this
- program license ‘Original Purchaser’), promptly return the software together with all accompanying
items to your dealer for a full refund.

LIMITED USE LICENSE. The publisher grants you the right to use one copy of the Program for your
personal use only. All rights not expressly granted are reserved by the Publisher. You must treat the
Program and associated materials and any elements thereof like any other copyrighted material (e.g.,
a book or musical recording).

YOU MAY NOT:
Sell the program to a third party without permission.
Use the Program, or permit the use of the Program, on more than one computer, terminal, or
workstation at the same time.
Except as permitted by the Program, copy the Program onto a hard drive or other device and you
must run the Program from the CD-ROM.
Use the Program from the CD-ROM.
Use the Program, or permit use of the Program, in a network or other multi-use arrangement or
on an electronic bulletin board system or other remote access arrangement.
Reverse engineer, decompile, disassemble, or create derivative works of, the Program.
Publicly perform or display this Program.

You are not allowed to:

Rent, lease, license or otherwise transfer this Program without the express written consent of the
Publisher, except that you may transfer the complete Program copy and accompanying materials on a
permanent basis, should you sell the computer the program is installed upon, provided that no copies
are retained and the recipient agrees to the terms of this Agreement.

LIMITED WARRANTY. The Publisher warrants to the Original Purchaser only, that the Program shall
perform substantially in accordance with the accompanying written materials for ninety (90) days from
the date of purchase.

EXCLUSIVE REMEDY. The Original Purchaser’s exclusive remedy for the breach of this license shall
be, at Publisher’s option, either (a) the repair or replacement of the Program that does not meet
Publisher’s Limited Warranty and which is returned to Publisher with a copy of your receipt; or (b) a
refund of the price, if any, which you paid for the Program and associated materials. This Limited
Warranty is void if the failure of the Program has resulted from accident, abuse, misapplication, or use
of the Program with incompatible hardware.

NO OTHER WARRANTIES. The Publisher disclaims all warranties with respect to the program and
accompanying materials, either express or implied, including but not limited to implied warranties of
merchantablity, non-infringement of third party rights, and fitness for a particular purpose. In no event
shall the Publisher be liable for any consequential or incidental damages whatsoever arising out of the
use of or inability to use this program or program package. The Publisher’s liability shall not exceed the
actual price paid for the license to use the Program.
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